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A New Dress For 
Your Home 



SPIC AND SPAN 

FINISHFS 

































































Give the “Kiddies” * ' 

All They Want of 

CROWN BRAND 
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MACLEAN'S 

■■■magazine um&am 


The Wandering Mummy 
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Why Wilson is Waiting 
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Jordan is a Hard Road 

A Continued Story of the Earlier Days in the North-west 









What is Wrong/With the Railroads? 


























Prove* VaUpar is Waterproof 






















































































You Cannot Get | 
Much More at 
Any Price—Nor 
as Much at the : 
Same Price—in ; 
Other Cars 
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>t’s Make it 
JTheRoad of To-daij 



Permanent Highways of Concrete 
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"Free as the winds that blow , so jar as 
shaving is concerned, is the motoring tourist who 
takes along a 


GILLETTE 

Safety Razor 


U ixlcpodot ol Mm .hop. ad 
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t. Th. Gillette „ Jw.p ^ fo, action—whercer the* „ 
I wato-and il never dUappointi. 

our touring equipment, either ia the form of the 
the stocky "Buldog"—the cornet Pocket 
WuMtiouSet Emy good Hardware, Drug 









The Retail Merchant—A 
Wonderful National Asset 

’"THERE are more than 50,000 retail merchants in Canada. The) 
1 employ more than 250,000 people. Half a million more people 
are directly dependent on the retail business for a living. 

Each year goods pass across their counters worth more than a billion 
and a half dollars. 


A vast army of distributors—no less important in the Nation’s work 
to-day than the great army of producers. 




DUNLOP TIRES 

Getting the Unusual 

(J More tread than unual, more 

mileage than usual, more satis¬ 

faction than usual, only go with 
unusual tires like the Dunlop— 

“Traction" or “Special.” 

Dunlop Tire & Rubber Goods Co. 

Head Office and Factories: TORONTO 

BRANCHES: 























To Tell Canadian Honsewive* the 


CANADIAN BEAUTY 








































CANADAS 

GARDENS 

GROWN WITH 
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Quaker Oats 
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VIYELLA 

FLANNEL' 


Spring Designs for 1917 



Avoid Imitations 
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PURITV FLOUR 


More bread and better bread 
and better pastry too" 

































































































































Dyspepsia 



Dr. Cassell’s 
Tablets 
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STEELE BRIGGS 

■seeds 
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SIMMERS 

KSEEDS 
























LOWER PRICED 




















































































































































































































A Far 
\ |P Step in 
r ? One Year 

It has taken just one year for old-fashioned leather soles to 
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Made in Canada 


